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Abstract
It is often assumed that the protection of Geographical Indications (GIs), according to some
national or international rules, is a means for achieving success in the marketplace and generating
economic benefits for local producers and other economic, social, and environmental benefits for
local communities and rural development.
However, little has been done to evaluate the many types of effects from the legal protection of
GIs. Generally speaking, a GI legal framework is the result of laws, decrees, and administrative
procedures aimed at allowing stakeholders to apply for the registration of a GI and obtain
protection against illegitimate or incorrect use of the GI.
In Europe, a sui generis regulation has been provided since 1992 to protect GIs (now EC
Reg.510/2006). Notwithstanding a wide number of recognized PDO and PGI, in EU (and all over
the world) the analysis of the reasons why firms (and very often public institutions, too) apply to
register and obtain protection, and then of the concrete use of these quality seals by firms shows a
scattered and uneven picture. At the same time, European consumers seem not to be informed
and conscious of the meaning PDO and PGI bear, even in countries where a longstanding tradition
about traditional and typical food does exist.
This communication aims at presenting the potential economic, social, and environmental impact
of PDO and PGI recognition and use, drawing from both international literature and on-field
research experience in Italy and in other developing countries.
Besides, a classification of costs and benefits firms shall front when using a PDO or PGI, in order
to highlight the reasons why firms may decide if and to what extent utilize this special means of
protection. Information will be given on the results of research activity conducted on some PDO
and PGI agro-food products of Tuscany.
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